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From November, Kovács és Lánya Winery will continue under the name Sol Montis. The launch campaign – which has been unique in Hungary so far - was entrusted to the most innovative Hungarian creative team/buddies, the 20-year-old Progressive Advertising Agency.

Kovács és Lánya Winery has been delivering its best wines in several European countries for a long time. Now, the manufactory decided to continue the expansion: Wines of Mátra (mountain range in Northern Hungary, a famous wine region,) are planned to be available throughout Europe. The company’s goal is to sell in 2021 plus 150-160 thousand bottles.

The renowned Hungarian Winery Team (farming on 110-hectare) has chosen a new name and image to communicate directly toward demanding customers and came with an aim of building a top, delicious brand. In this process Progressive Advertising Agency was the creative power, the strategist and the drive.
The new name refers to the beautiful, sunburned location, Sol Montis (means Sun Mountain) - where the sun and the mountain arrange a splendid, romantic meeting. This image is captured by a contemporary logo floating above the stylized silhouette of the Mátra, following the lines of the mountain. 
The narrow shape of the labels, which combine modern minimalist and traditionally elegant style, evokes the sky-long view of the infinitely long farmland.  This is important for winemaking because, in addition to their international technology, for them protecting local values is crucial. Although the Winery is only an hour away from Budapest and Eger, it wants to appear as the most-most beloved Winery of beloved Mátra. 


As Zita Kovács, communication manager of Sol Montis Winery (daughter of the founder-owner László Kovács) said: “Our most important goal, while maintaining impeccable quality, is to open up to international markets in addition to the existing domestic market. We completed the expansion of our plant in 2020, so it has a capacity of 5,000 hectoliters. We believe that a new brand and image was essential for that. We truly believe that that it is useful to work with professionals who understand our goals. This is how we found Progressive Advertising Agency, whose work exceeded all our expectations: the new brand is fresh, modern and charismatic, just like our winery.”

Orsolya Szabó, the operational director and partner of the Progressive Advertising Agency said: “in addition to the plenty of domestic and international phrama, fmcg and telecom clients, we’re happy that that the gastro line is getting stronger at the agency. It is a great honour to be the first in Hungary to help a winemaking company in launching a complete brand change and supporting the international expansion of the Sol Montis brand.”
As Szabó mentioned: “we do our best to make the new brand work at the highest possible level both at home and abroad. We have a lot of hard months behind us and we are really very proud at the end of the day: we have created a well-identified and communicable, authentic brand that works fantastically for all three wine families.”
As the operational director of Progressive added: “When we take a look at the archaic wines, a truly characteristic feature of the wine variety appears on the colour labels, and when we observe the premium wine family we have preserved the illustrations already well known to consumers, which established the style of the characters of the new wine varieties. The elegantly clean labels on the estate wines focus on the content.”

The wines are still excellent.  There are three wine ranges to choose from, and new wines are added to the selection: classic wines include a red cuvée, estate wines include a chardonnay and a viognier. Two more premium wines will be given a new name that is more in line with the brand: Illangó, which refers to the “love of lightness, full taste that always invites you to play”. The classic dry tramini, has been named Naplevente, which “accompanies everyone with its aromas and light freshness, whether alone, on a date or in company”.
Progressive was the Agency who developed the launch campaign: they refreshed and re-created all communication tools (except the new packaging) and they will support brand change this year with online, out of home and instore tools.


Big stories are just coming… the Winery and the Agency both are preparing another huge announcement in a month… stay tuned!

Feel free to contact us for more information and interview opportunities:

Zita Kovács
Sol Montis Winery owner, communications manager
zita.kovacs@kovacseslanya.hu 
+36 30 460 5180

Orsolya Szabó
Progressive Advertising Agency operational manager, partner
orsolya.szabo@progressive.hu 
+36 20 295 2472
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